NHSScotland brand identi

NHSScotland logo recognition and perception

ty guidelines review

45% 20% 17%
described described described
NHSScotland variations of NHS England
logo NHS logo logo
How respondents feel when they see the NHSScotland logo
When asked to describe the logo used by the NHS in Scotland
74% 23% 1%
Positive Neither a positive Negative
impression of the nor negative impression of
Q service Q impression of Q the service

the service

Words that spring to mind when respondents see the NHSScotland logo

Waiting times Trust Caring Safety
Long Care Healthcare  Pride Helpful
Professional  Quality Free Assurance

Trust in NHSScotland care and service

M 49%
Trust the care

W 34%
Somewhat trust
the care

H11%
Neutral opinion

5%
Trust the care
a little

B 2%
Do not trust the
care

What matters to people about NHSScotland

M 26%
Professional

service

m 21%
Efficient service

W 16%
Prompt access

{0 services

14%
Free service

available to all

W 14%
Knowledgeable/

frained staff




